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QUESTION 2: What wrong with strategically expanding revenue streams by targeting a greater diversity 
of consumers, advertisers, and program sponsorship? 
 
QUESTION 3: As defined by Nebraska’s EEO-1s (private sector) and EEO-4s (public sector), why can’t 
“media” strategically target and showcase diverse populations of conservative thinking consumers? 

 
  
 
So, here’s my proposal: 
 




